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Why ‘what’ is not 
enough
Journalism has move beyond reporting 
the facts

October 2016
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A little bit about me
I have been a journalist for 20 years, much of which I have spent covering 
the maritime industry, working of weekly, daily and bi-monthly publications
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• I have just about had 
every role in the 
newsroom, having work 
as a reporter, sub-
editor, production 
editor, news editor and 
feature editor

• During these decades I 
have witnessed how 
reporting has changed

• I have seen print 
disappear and stage a 
return

• I have seen how data 
transforms what 
journalists do
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So what do I a mean by ‘What’

It all goes back to your five ‘w’s and an ‘h’

3

What Why 
When Where
Who How

• The most important ingredients for a straight news story
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There was a time when ‘what’ 
was enough

Let’s roll the clock back to 1996
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What was it like to be a 
journalist in 1996?

Competitive but exclusives were exclusives

Networking was everything (that hasn’t changed)

Newsrooms had many layers and most people 
only had one key skill

Local knowledge was key

It was hard work, you relied on your contacts… 
and….
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The telephone was your main tool of the trade
Your contacts were absolutely vital

You couldn’t just use google to find out the name of the person and contact details that you 
wanted to speak to. You either needed to have met them already or ring around your 
network to find that information
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The internet was in its infancy

You may have had an email account but it was 
more than likely your contacts did not

You couldn’t easily compare what your rivals were 
up to… 

Stories tended to be a one-off unless they were 
very significant. They didn’t have provenance like 
they do today
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It’s been two decades of change within 
maritime publishing

•Technology

>Internet

>Software – huge implications for your skillset. You 
can do pictures, graphics and videos

>Devices - Smart phones and tablets… you can do 
things on the move

>Social media, everything is more immediate, 
citizen journalism and fewer controls
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And the changes were not limited to 
technology

•Corporate communications

> Growth and immediacy of PR

> Companies self publishing

•Data

>Easily collected, stored and distributed
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So what have these changes 
meant for journalists?
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Not all stories are written by humans
Software is used to produce some forms of content
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News has been commoditised
– to stand out you must do 
more than report facts

You must…
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Explain the significance and look 
beyond the event itself
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You have to put a development 
into context ‘what does this mean’ 

and

You need to try and point to ‘what may 
happen next’ by using your industry 
knowledge and data that can validate or 
support your view
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This is good news – one’s 
expert  knowledge of 
shipping is more valuable 
than ever
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And having access to data can 
make a huge difference to stories
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It will let you add value to any piece of 
work 

and 

It can give rise to unique and original 
reporting
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Case of Costa Concordia in Jan 2012

• AIS 
information 
showed that 
the cruiseship
had sailed fatal 
route before

• Being able to 
prove this was 
the result of 
information 
captured in a 
database
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AIS info been used in Hanjin reporting
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Data can give rise to unique stories
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Data can make all the difference, 
especially if its proprietary

• It can allow you to

>Compare time periods, regional activity, 
sectors, thereby pinpointing trends

>Take an educated guess at what this may 
mean for the future based on information 
recorded in the past
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Collecting maritime data is not a new

•Lloyd’s Register has been collecting ship 
data since 1764. This database is now run 
by IHS Markit

•Lloyd’s List was originally a list of which 
ships were arriving in what port on a specific 
day
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Slide Shown with Image Example
Subtitle goes here

Lorem Ipsum quasinto a telipto. Vitae tempor quam eu libeoro tortor quam Quam egestas
am eu libobio estibulum tortor quam, feugiat vitae, ultricies. Ante conecto tortor quam 
feugiat vitae amet. Tortor quam, feugiat vitae, ultricies eget, Ipsum quasinto a telipt tempo 
onec eulibero amet quam egestas semper tortor quam, feugiat vitae, ultricies. Ante 
conecto tortor quam feugiat.
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The early days of data collection
IHS Markit has been recording ship data for centuries

Manual, labour intensive and the data remained in the hands of a very few people
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And how you can (and we) can now access data
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Having access to data is empowering 
but it has brought challenges

•As a journalist, you now need to be

>More numerate in order to understand the 
data and to pass the message on to your 
readers 

>Be able to think visually – complex 
information must be made simple and you 
must get key points across
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It has never been a more exciting time 
to be a journalist

•You have more tools at your disposal then 
ever before

•Flatter news room structures mean that you 
have more skills then your predecessors

• In the past you could report from anywhere, 
now you can publish from anywhere
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Online vs print, which is better?

•Online has its advantages

>Immediacy

>Vertical stories with provenance

>Ability to update

>You can add layers (images, video, 
datasets)

>You can curate within topic pages
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Online vs print, which is better?

•But so does print

>Gavitas

>Portability 

>Confidence with presentation and easier 
interplay with words, images, quotes
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At the end of the day – it’s all about the 
content

•Online or in print, the packaging will be 
down to personal preference

>How you want to access it

>When and where you want or need to 
access it

>And what you want to do with it
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Any questions?
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Thank you for your attention

Nicola.good@ihsmarkit.com
@NicGoodmaritime
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